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Since Coleman and Putnam's ground-breaking study, the theory of social capital 
has been widely used in the fields of sociology, economics and so on. However, due 
to the complexity of social capital and the diversity of the object of study, the theory 
has not formed a widely accepted analysis system. There are still many controversial 
problems, which can be summarized into three aspects: Firstly, What is the social 
capital? Although the existence of social capital has become the consensus, its 
definition has not been well defined yet. Secondly, how to measure social capital? The 
diversity of its concept and the breadth of its application led to difficulties and 
weaknesses in measuring social capital. Thirdly, what is the efficacy of social capital? 
There are different judgements no conclusion owing to the respective sub-fields of its 
applications. 
As one of the important applications of the theory of social capital, it has been 
extensively used in the studies of enterprise development by Powell et al (1996) and 
Shen Yi-feng et al (2009). Diverse from the approaches of previous studies on 
enterprise samples of a certain type or from a selected region. From the visual angle 
of the theory of social capital, this dissertation builds a measurement system of 
entrepreneurial social capital focusing on entrepreneurs from three dimensions which 
are network relationship, network status and network reputation. And on this basis, 
this dissertation explores the effect of entrepreneurial social capital focusing on g the 
relatively vulnerable groups- private enterprise among corporate groups. 
Therefore, according to the theoretical and practical consideration, this 
dissertation concentrates on three current controversies: First of all, combs the 
evolution path of the capital, and sorts out the scholars’ controversies over the 
definition of social capital, and then suggests a clear definition of entrepreneurial 
social capital from the micro-perspective. Second, aiming at the shortcomings of the 
















China, this essay establishes a more practical and operational measurement system of 
entrepreneurial social capital. Finally, through manually collecting data, this 
dissertation analyzes the resumes of the actual controllers from private listed 
companies in detail and identifies the each owner’s social capital. Moreover, in order 
to empirically analyze the effect of entrepreneurial social capital, this essay also 
explores the possible impact on the enterprise value created by the comprehensive 
entrepreneurial social capital index and the three types of social capital using 1706 
observations selected from 2004 to 2008 as the study samples,  
The main conclusions of this dissertation may be indicated as following: judging 
from the comprehensive social capital index, entrepreneurial social capital does have 
positive effects on the value of private enterprises, which is consistent with the 
viewpoint of "promotionism”; judging from the type, three types (network 
relationship, network status, network reputation) of entrepreneurial social capital have 
significantly positive impact as was expected on the value of private enterprises. In 
contrast, the network relationship--the relationship between entrepreneurs and 
government and financial institutions has the strongest influence. 
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左右。国内 大的购物网站——淘宝网在 2008 年创造了 57 万个直接就业岗位，
而经由“网购”延伸出来的物流、金融、营销等相关产业所创造的间接就业岗位
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